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Problem What we did
Australia’s Vocational Education and Training (VET) - Brand Transformation
sector is currently undergoing reform, focusing on = e ey et e

- Brand Tone of Voice

strengthening the sector. Alto was engaged to align
a brand refresh with ASQA's vision for the future and
the sectors as a whole — a mutual understanding of
shared responsibility for quality.

- Brand Narrative

- Communication Collateral
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& Australian Government
95 Australian Skills Quality Authority

Play brand narrative video


https://vimeo.com/490983149
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o Australian Government AS( ) A What are you looking for?
A ~y |

Australian Skills Quality Authority

RTOs~ CRICOS~ Course accreditation - Students ~ Decisions ~ News~ About~

We are the national
regulator for vocational
education and training

Latest news —

Regulatory decisions o
Education resources -

We register training providers and accredit VET courses to ensure nationally
approved standards are met

&, @ ° &)

Weoerking together for ASQA's approach to Legislative changes COVID-19 (coronavirus)

better regulation compliance

Changes to the National Health, regulatory and visa

Information and updates on consultation Vocational Education and information for providers and

ACOA rafarm activitiae P L S e Training Requlator Act. students.



Low Carbon Living Research Centre

Problem

To better connect sustainable building best practices
and research to industry, the Cooperative Research
Centre for Low Carbon Living (CRCLCL), needed to
transition from an academic research project to a
user-friendly consumer brand.

And also have a name that wasn't such a mouth full.

What we did

- Naming
- Brand Transformation
- Brand Narrative

- Communication Collateral
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s (JU) LOW CARBON LIVING
’ [Jok/ CRC

Ressarch Nodes Resources

can helpincrease the upt
From 2012-2019 the CRC for Low Carbon Living was of bette: ed ho
Australia's leading research and innovation hub dedicated
to driving the nation's built environment sector towards a
globally competitive low carbon future.

Visit our legacy knowledge hub Builtbetter for all our
resources and find our Exit Report 2012-2019 here

LOW CARBON LIVING
CRC
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Better homes & workplaces

Better communities

Better cities

'EEI
|

Play narrative video

Built
Better


https://vimeo.com/230868035

‘Bullt
Better

Towards a sustainable
future in the built
environment.

What does BuiltBetter do?

BuiltBetter brings research evidence on the built environment to policy makers and industry practitioners to
assist them with their decision-making processes. Raa
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Did you know? Paris Climate
Agrecment

ocial,
Economic
El1\?i I‘On me
Dimensions ¢

Development

Uniderstanding climate
change perecpiions

iltBcticr assists policy-m

L II"-.'\.I

& BuiltBetter buittbetter.org ———-" o




B QutDetter

¢ = C O buitbetter.crg 3

‘Béuellgter ABOUT COLLECTIONS LOGIN JOIN

+ ADD A RESOURCE

HOME

Resource

2017 AEMC retail energy
Competition review - final report
25 Jul 2017 * &

This review report makes a number of recommendations to make it easier for
customers to take advantage of competition and make the best energy choices for
their household or business.

ABOUT  COLLECTIONS  LOGIN

# ADID A RESOURCE

HOME | GOLLEGTIONS

Precincts, Cities & n Scale

345 pm
& mutee tt ey com

CONSUMER DECISIONS IHDUSTRY DECISIONS

ts fourth annual review of the state of competition in retail energy = Bi B I
nsland, New South Wales, Victoria, South Australia, Tasmania and 1 I Eﬂd'{l}' l i .
:;ommendations to improve customer oulcomes. ;

inage their energy use and are looking 10 take up new technology

are likely to adopt battery storage in the next two years 18% are likely
wrs. New retailers are entering the ma rket with new business models Built = ey BuiltBetter
ders are introducing technology, digital platforms and software BuiBetier Gt . t te

sing traditional retailers to compete not just on price, but with more Fowards a sustamabie funre i the S FIN0 GUt NoW DURDICIF B TR YU ITIXAS SREMICII DT / Torwadds & sustainable future in the Built environment

Bt emvironrant
AA crop, Ausd bulitbetterorg

4,248
jurisdictions with price deregulation.By shopping around some . .
For architects

d 30% or $285 on gas. These potential savings are larger than last o ' (% Pasals
more than 90% of energy consumers know that they can choose
ose their current energy offer. 10 Preacs st videos

i BulBetisr P - ;
| or offer they are on, and consumers find it harder to compare energy s . - ::dh': ::.v: :ﬂi«:l««n help you in your
Consumer awareness of the government’s Energy Made Easy (link is 3

iwmber of recommendations to make it easier for customers 1o take For architeets

usiness. : . . z

Resource Type:

APO URL:

Publication Place: Sydney

Copyright: Australian Energy Market Commission (AEMC) 2017




D RMIT

UNIVERSITY

RMIT 2020 Strategy

Problem What we did
“Boring unis publish boring strategy docs. - Sub-brand Creation
RMIT is different - we take our strategic - Engagement Campaign
" - Communication Collateral
plan to the streets! #shapeRMIT

- Marketing Collateral
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Realising strategy through high performing people

2011-2015

Workforce
design

» RMIT Strategy and
business objectives

» Legislative
environment

HR Strengthens

bl  Organisational
» Competitive and people g

s HTH Payroll
staff market development Capabilities and Human

o Resource
» Staff contribution systems

and engagement
Reward and
recognition Performance
culture
b, S
Or s, =
PLAN UPDATE

4uman Resources

People Plan to 2015
Progress towards RMIT 2010: Designing the future Realising strategy through high performing people

BMIT is a global university of technolagy with its heart in the city. Although we remain committed to our goals, stratagy develops
This dascription i= about what BMIT aspires to ba in 2010. The through action and reflection. This document is a reminder of aur
dascription also avakes the ways that BMIT will achieve its vision. goals, a reflection on prograss fo date, and a call ta action shapad
In 2006 a fve-year strategic plan RMIT 2010: Designing the Future by iscreumEterioss hovs DEoIE O

wias put in o giva direction and form to this description. In the H i

third yaar of Emertation of this plan, it & tima to reflaet on aur ,—\‘?, RMIT COUnClI BrIEﬂng
A 18 s, e 4_(97@, " s oo Marcia Gough

We have already reached some of the targats we set in 2005, but /

this maans thare is mona work to mairtain as wall as buiding on ¥

early successes. Othar goals are still to be reached, but with Professor Margaret Gardner AQ
eonfinued focus and further improvement | am confident that they \ica-Chancaler and Frasident
can ba realised by 2010,

Throughout this joumey RMIT has remained committed to thosa

core values that dafine us as an nstitution of learming — that we are

useful, craative, connected, fair and passonata.

P RMIT

UNIVERSITY

® RMIT

www.rmit.edu.au UNIVERSITY

Strategic
outcomes

High performing
university

Employer
brand

Effective
relationships

22
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MONASH
‘@ University

Monash Science Faculty

Problem What we did
Science. Quiet labs. White coats. - Faculty Sub-Brand Creation
Hours spent solving complex equations... yawn. - Market Repositioning

- Awareness Campaign

We built the dynamite that Monash Science
needed to explode the myths around
careers in science.

- Communication Collateral

33
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Faculty of Pharmacy and Pharmaceutical Sciences Bursary

A one-off A$4,000 bursary will help students
settle into Australia

The bursary will be offered to international students who
commence an undergraduate coursework degree with
the Facuity of Phaimacy and Pharmaceutical Sciences
in Semester 1, 2013"

Rankad number 1 in Australia and &th in the world for pharmacy
and phamacokogy (Q& Word University Rankings by Subject
2012) Monash offers contemnporary pharmacy programs at
Monash's inner city Parkville campus.

Find cut more about the faculty and its courses today at
www.pharm.monash.edu.

* Studknts who have dready recaived a scholarship, have conpleted MUFY
or are applying via YTAC are nod digible for e busary.

2 MONASH University

Faculty of Science
2012 Orientation — Semester 2

How to Survive & Succeed in Science

2 MONASH University

Two new scholarship programs for
international students

Maonash is proud to announce two new exciting scholarship
programs” for international coursework students:

Apply now for
our two new

H Monash International Leadership
SChOIHrShlp Scholarship

prog I'am S B 100% course remission for high achieving international

coursework studants

B Selection is based on academic achievements,
application staternant and the student's potantial to be a
Monash University ambassador.

B Sdection rounds are open for Semester 1 and Semester
2 2013

Monash International Merit Scholarship

B A%10,000 paid per year to high achieving international
coursework studants

B Selection is based on academic achievements

B Sadection rounds are open for Samester 1 and Samester

wwnw.monash. edu/international-scholarships 2 2013

“Temms and conditions apply

Teac

-

Depending on the unit, your
contact hours may consist of any
of the following:

» Lectures

» Laboratory Classes
» Tutorials

» Computer labs

» Workshops

» Field Trips

» Online Tools

34
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MONASH
University

SC|ence
Myths




Simply
Scienterrific:

An evening of
science career
exploration.

16 September, 4.0
Green Chemical H
Meonash Clayton

Think science is all quiet labs, white
coats and spending hours solving
complex equations? You would be
wrong! Science is the ultimate career for
thase who want to unlock the secrets

of the universe... and have a lot of

fun in the process. Scientists dissect
and discover, explode and explore,
investigate and invent - and their work

Alumni and current students will provide
insight into a range of topics:

* Study skills, strategies and resources to
help students achieve your VCE goals

and objectives
* Hear from first and second year students
on how to successfully tackle the

2 MONASH Un

A

An evening of
science career
exploration.

Clayton Campus

37
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An evening of Science
career exploration

16 September, 4.00 - 7.30pm
Groon Chemieal Futures Buildi

Maonash University, Clayton




L 8
What did yo(i

explode todzw |

Qv
54 likes

monashscience What did you explode today?
#simplyscienterrific

6 Q@ ® © o

! =

N o

)

explode
discover

| dissect
Invent

40
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Follow Up Campaign



MONAS A MONAS il MONAS
2 MONASH I H 7Y MONASH

P Liniversity'

Sant th dto-an | Is it wired i ! . : What on earth
ke things go boom! | “ axcitin o, I ﬁrnm-;-nw " goes on here?

- ) . -
il st resen Bt Eoeuan ook pelarte JE et 1 ¥ f | I 3 { Firwd o2 more ol monash echs'scsence

Is it wired into
your DNA?

Fied el proie ol vt widh pech s s




B veremares | roegres
tram s

MONASH
‘g" Un '\.‘C:S'T\J

ABOUTUS  STUDY  RESEARCH  ENTERPRISE & PARTNERSHIPS  INTERNATIONAL OURPEOPLE  MEWS & EVENTS  ALUMMNI Q

2018 Handbook

Undergraduate

MONASH Minor / Maigr / Exterded masr

* Unnersity ¥ Vg ol g
COMMENTETant yhdd

RESEARCH  ENTERPWISE | PARTMERSHPS  INTERMATIOMAL OURPEOPLE  NEWS BEVEMTS  ALUMM adal, Understand Thas aron of sudy o

Albert Einstein
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Monash Science in 8 ¢
New year, new career goals: Come chat with us and discover courge
and career options at the Monash Graduate Expo on Tuesday, 30 Jan. '

o

10740 am
Photo

nash Uni Science

w monashscience

postgraduate studies or know of someon
ff and academics at the Monash Gradu
at the Hotel Windsor about our course
er options. http://bit.ly/2wmadrh

m Monash Uni Science

£ ¥

ﬁ
Did you get a new telescope for Chy

. A .
Astronomy Associate Professor Mid ¢ T | | Ia ls the
explore the stars with it via The Co il Vs |
| " | lighest form

research.”

54 likes

maonashscience Seeing stars, in a good way ()
Find out more abouwt our Physics and Astronamy
courses, link in bio

&6 QA @ © &

() Comment & Share

You too can be an astrophy§

So you got & new telescope for Christ
the night sky you can also use your bela
URIvEersa.

gy uke ([ comment 2> Share



Angliss

Institute

William Angliss Institute

Problem

Angliss's need to shift the perception of

a ‘conservative service-based institute’
was long overdue. It was finally time to be
known as the vibrant, exciting,

experience-led brand that Angliss really is.

What we did

- Campaign Brand Creation
- Awareness Campaign

- Campaign Narrative

- Communication Collateral

- Marketing Collateral



Specialist centre
for foods, tourism,
Institute hospitality & events

W\Ihaml

_FOODS
TOURISM
HOSPITALITY

CALL NOW for more mfnrm.atmn )77 2 0368 SPECIALIST CENTRE:
[ cahm.lk We v F00DS
f ' TOURISM
4y A HOSPITALITY

EVENTS

INTERNATIONAL
COURSE GUIDE 2017/

updated January 2017

...._a‘ 1t starta at Arolss .\,,.,_..mlh..dm ‘ / -"‘- - r

g Institute

Learn to Design and Deliver

Dynamic Events across a range of Industries
such as Sporting, Food & Wine, Music,
Business and Community Events

100% Australian Qualification in

AANACEN

Delivered for the 1° time in Sri Lanka at Willia

48
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ANGLISS.
EXPERIENGE EXPERTS

TAFE 1;:ORIA



ot

STUDY FOODS AT
ANGLISS.EDU.AU/EXPERIENCE

e

¥ EXPERIENCH

RIS S EDU-AU/EXPERIENCE

-

JUY TUURIES

B LGSOl AL/EXPEI

51



‘ Play brand narrative video

START YOUR FUTURE IN THE EXPERIENCE INDUSTRY TODAY AT
ANGLISS, EXPERIENCE EXPERTS.

52


https://www.youtube.com/watch?v=A5PyqcBgozs

- e
o
—

TOURISM AT ANGLISS

53



Kickstart
your career
with Angliss

ANGLISS
APPRENTICE
HEADS T0
PARIS.
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“This is the
campaign that
industry has been
talking about
creating for years”

Karen Hook Angliss Chief Marketing Officer
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APO Analysis & Policy Observatory

Problem What we did
APO is a vital knowledge hub for those who - Brand Transformation
develop policy. However, this award-winning " B it

- Awareness Campaign

not-for-profits existing brand did not reflect
the passion, purpose and drive of the people
and culture that surrounds good policy.

- Communication Collateral

- Marketing Collateral
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AP Australian .
PolicyOnline

Inquiry into
Australia’s Intellectual Property
Arrangements

Submission by Australian Policy Online (APO) to the
Productivity Commission Draft Report Intellectual
Property Arrangements

3 June 2016

Amanda Lawrence
Research and Strategy Manager, Australian Policy Online (APO)

Professor Julian Thomas
Director, Swinburne Institute for Social Research, Swinburne University of Technology
Chair, APO Advisory Board

About APO (apo.org.au)

Australian Policy Online (APO) is the largest open access repository for public policy related
documents, data, audio, video and other resources from Australia, New Zealand and
internationally. Most of the 30,000 plus collection is grey literature sourced from over 4000
organisations including university research centres and departments (one third), government
departments and agencies, NGOs, think tanks and consultants. Wherever copyright permits,
APO hosts full text documents and data adding extensive metadata on resources,
organisations and authors including issuing Digital Object Identifiers (DOls) for documents
and data and integrating ORCID identifiers.

APO is used by researchers, policy makers and analysts, advocacy groups, think tanks and
professional associations, practitioners and industry across all sectors with annual visitor
numbers at over one million visits. APO is recognised by researchers and research
organisations as a key means of disseminating and communicating with key audience
groups to achieve both engage and have impact.

APO was established in 2002 by researchers at the Swinburne Institute for Social Research,
Swinburne University of Technology, to bring together and make discoverable research and
resources on public interest issues, particularly digital grey literature.

National investment in APO amounts to over $5 million with funding secured through
National Competitive Grants Schemes including seven ARC LIEF and two Australian
National Data Service grants, as well as contributions from universities and organisations
including University of South Australia, University of Canberra, Australian National
University, University of Melbourne, University of Sydney, Queensland University of

APO Submission to the Intellectual Property Arrangements Draft Report 2016
1

Ll AustralianPolicyOnline

DR AL

m e

MHEW FESEARCH

Comrrnc iy [TICY Complamin: in weaech of e

L

& § MTANHRT [hbA F

Wl TR

ulh Sowirslia o Tofegc Fln & =

2§ Cob AT

%, DR R

TRALCTA FHela e Nl
TN i, WA T o AENDT

[t

COMMENTARY

han warkloice plassineg?

Tha Babasdoan Fftwih AW

[ebarse el

L) B [a)dee] &y
€ Dl ] B Pl I
LR AL 3 ©rLTEs ©Eargs

i1
coamrnamih-Das s spproacha ke wrEar
LRI ESTHE R

S Fbe B0 THE AP0 WOEERLT

A

[Tw . |- EVINTS

I Pefirryiver sl

CpperiEt

(] T in danivaha Jid

Py dunsbyni

Hrdiod i Daried
L i e Bl inon §

] T Mo e Eplalp Al S

Cregiren imdridray ey
Purtematve
[y A p
il el



< 4 += O

After



APO | It’s good policy.

Play brand narrative video

60


https://player.vimeo.com/video/286445136
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P T ;e . . 55 APO | It’s good policy.

Policy

people
are our
people.

Be informed.
Stay informed.

APO.ORG.AU
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APO |

It’s good policy.
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Arc Public

Opportunity What we did
Essential Media needed to develop a brand new - Brand Visual Identity
name and visual identity Tor their government ? EEOERI G

- Communication Collateral

practice, with a vision to do public engagement
for government in a considered, effective way.

- Marketing Collateral

63
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Arc Public
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https://www.studioalto.com/work/arc-public/

nn
communitie
re effe

Using research and clear
nee, W i the best

wiy loaffect des and

change behaviour.

We believe in the power of
stories = the narrative arc - to
help move hearts and minds.

S OUT Process.
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Lynne Haultain

Managing Director
0392999999 | 0408 996 873
wnne.haultain@arcpubiic.cum.au

15-31 Pelham 5t
Carlton VIC 3053

arcpublic.com.au
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Arc Public

ArcPubic

15-31 Pesham 5t
Cariton VIC 3053

03 9299 5999
Infoercpublic camau
arcputiic comau

With Compliments

;1; Public

ABN 12345 6779 | ARN SE765 4321

Connecting
government
with community.

We currently have offices in

Melbourne, Sydney, Adelaide,

Auckland and Wellington.

ArcPublic

Case_
Studies

Strategies can Include specific plans for
media, digital, community and any other
engagement, using as much of the full
suite of traditional and online comms
as |s appropriate to do the job.

67
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studioalto.com/our-work


https://www.studioalto.com/our-work/

